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INTISARI 
 
Penelitian yang berjudul Formulasi Personal Branding Prabowo Subianto 
bertujuan untuk mendeskripsikan dan mengidentifikasi formulasi personal 
branding Prabowo Subianto berdasarkan dimensi personal branding.Jenis 
penelitian yang digunakan adalah jenis penelitian kualitatif. Tipe penelitian ini 
adalah deskriptif. Pengumpulan data dilakukan dengan wawancara dan studi 
dokumentasi. Narasumber dalam penelitian ini adalah ahli psikologi sosial, ahli 
komunikasi, ahli manajemen dan penulis buku Personal Branding,  
Hasil analisis data dalam penelitian ini didapat formulasi personal 
branding Prabowo Subianto berikut ini; (1) Spesialisasi: Keahlian Prabowo 
Subianto memang di militer, namun keahlian tersebut belum teruji. Prabowo 
Subianto mempunyai perusahaan tapi dia tidak mempunyai kemampuan untuk 
mengelola sebuah perusahaan. (2) Kepemimpinan: gaya kepemimpinan Prabowo 
Subianto mencerminkan sistem benevolent-authoritative dan otoriter. (3) 
Kepribadian: Prabowo Subianto memiliki kepribadian yang pemarah atau 
temperamental, ambisius, sifat tegas, cepat dan ceplas-ceplos. Prabowo Subianto 
mengalami gangguan bipolar, waham kebesaran dan waham kejaran. (4) 
Kekhasan: secara pribadi Prabowo mempunyai kepribadian yang kuat terhadap 
apa yang ingin dicapai. Prabowo memiliki modal ekonomi yang sangat besar, 
namun ketika semua itu tidak sesuai dengan visi-misinya maka akan menjadi sia-
sia karena tidak mampu merebut hati masyarakat. Kesalahan yang dilakukan 
Prabowo Subianto adalah pesan-pesan yang ingin disampaikan tidak sampai di 
masyarakat. (5) Visibilitas: Prabowo Subianto pintar dalam menghadapi situasi 
yang bisa membuat dia semakin naik. Namun, dia sangat gegabah dalam 
menghadapi situasi yang bermasalah atau yang membuat dia jatuh. (6) Kesatuan: 
personal branding prabowo subianto memiliki kesatuan, yang mengacu pada latar 
belakang kehidupannya. (7) Keteguhan: Prabowo Subianto sangat konsisten 
dalam menjaga personal branding-nya, namun ketika situasi tidak berpihak, maka 
keteguhannya mulai goyah sehingga dia tidak konsisten lagi.(8) Nama Baik: 
Prabowo Subianto mencitrakan dirinya bahwa dia adalah seorang pahlawan 
dimasa orde baru. Namun, hal tersebut hanya bertahan sebelum pemilu presiden 
2014, karena disaat rekapitulasi suara belum berakhir Prabowo Subianto 
mengundurkan diri. Hal tersebut yang kemudian menjadikan nama baiknya 
hancur. 
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ABSTRACT 
 
The study, entitled Formulasi Personal Branding Prabowo aims to describe 
and identify personal branding Prabowo formulation based on the dimensions of 
personal branding. This type of research is qualitative research. This type of 
research is descriptive. Data was collected by interview and documentation. 
Informants in this study were social psychologists, communication specialists, 
management expert and author of Personal Branding, 
The results of data analysis in this study obtained formulation Prabowo 
personal branding following; (1) Specialization: Expertise Prabowo is in the 
military, but is untested skills. Prabowo has a firm but he does not have the ability 
to manage a company. (2) Leadership: Prabowo leadership style reflects the 
benevolent-authoritative system and authoritarian. (3) Personality: Prabowo has 
an angry or temperamental personality, ambitious, assertive nature, fast and speak 
frankly. Prabowo with bipolar disorder, delusions of grandeur and delusions 
pursuit. (4) Difference: personally Prabowo has a strong personality to what he 
wants to accomplish. Prabowo has enormous economic capital, but when all was 
not in accordance with the vision and mission will be use less because it is not 
able to win the heart of the community. Mistakes made by Prabowo was the 
message he wanted to convey was not until in the community. (5) Visibility: 
Prabowo smart in dealing with situations that could make him go up. However, he 
was very careless in the face of a problematic situation or that makes him fall. (6) 
Unity: personal branding Prabowo has unity, which refers to his background. (7) 
Determination: Prabowo very consistent in maintaining branding, but when the 
situation is not siding with him, then his determination began to falter so he is not 
consistent anymore. (8) Good Name: Prabowo portray himself that he was a hero 
of the days of the new order. However, it is only the last before the 2014 
presidential election, because when recapitulation is not over Prabowo resign. It 
then made his reputation ruined. 
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